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from the blackberry of deborah malone

This TRENDSETTERS newsbrief is intended
to keep the international community informed
by highlighting key marketing ideas and new
trends from internationalists around the
world.

1f you have spotted a trend or given a recent
presentation on a global issue, please tell us,
and don't forget a photo of yourself!

TO SUBMITTO TRENDSETTER, EMAIL:
deborah. malone @intemationalistmagazine com
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	TRENDSETTER: Group M's CEO Irwin Gotlieb considers the Future of Audience Targeting
In a live interview with CNN Anchor Richard Quest at the IAA-New York Global Marketing Summit, Irwin Gotlieb candidly shared his views on critical industry issues ranging from the progress of the advertising economy to the future of the tech revolution. However, his discussion of audience targeting may represent the biggest shift in how we think about the role of marketing and the use of media in the coming years. 
Quest asked, "Is there something that advertisers need to do differently?" Gotlieb immediately answered, "We need to define new ways of targeting audiences." 
He outlined how we are three to four years away from a level of granularity that may help marketers pinpoint when a consumer is planning a major purchase. For example, automakers may be able to better utilize existing data on a consumer's current vehicle make and model, along with the end date of a current lease or loan agreement, to offer specific messages in the 45-day period before that consumer plans to buy another car.
Yet Irwin Gotlieb was insistent that targeting is not exclusionary. "It is inclusive." MORE
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Internationalist

FOR ADVERTISING, MARKETING + MEDIA PROFESSIONALS
Geated inJaruory 2003 by Deborah Malone, Th nterationals was laurched to connecs the people and deas in
international adverising, markeing and media. Today The Intemationals s réad in over 100 counriesand has
become atusted ource fo nterational best pracices It s dedicated 0 he business needs and challenges of
international marketing proessionals as they pariiipate in multinational branding and campaign building.

‘The Internationalist is now IN PRINT, ONLINE and IN-PERSON — all to better serve the needs of

this community.




