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Overview of Hopenhagen Campaign HOPENHAGEN

Leadey new thinkng
Performance
Noveber 09 _ _ Decembr 09 Campaign Value
16-22 Nov 23-29 Nov 30-06 Dec 07-13 Dec 14-20 Dec in€
94,195 €
115 Net GRP’s 14% SOl
100 Radio Spots 3%?%78%8 €
20 Insertions 40,837 €
6% SOI
171,503 €
1.366 Slides 25% SOl
@ 1.600.000 Impressions 71(())@02558 €
L 4

b s o Campaign Value
Coverage%: 58.6 paig e 679,493€
QIS: 45

This does not include Internet evaluation. SOURCE: EGM/ MPG / GEOMEX. Target Total Population
Campaign value in € with full tariff figures, no agency discount included in rates.
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Overview of TV Performance HOPENHAGEN SRS

December 2009 Conventional 100%

From Dec 11th to Dec 31st PT

1 Preferred Position
115 Net GRE o National TV Channel

------------------------------------------------------------------------------

A

ANTENA 3

Evaluation T. Population
GRP!&5*:776:2

Coverage%. 392 Campaign Value
OTg: 14 in € 94,195€

SOURCE: SOFRES. Target T. Population. Quantified ("000): 41.858. *GRP’s Gross Strategy
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Overview of Print Media TEETEEY MPG

Performance
NOVEMBER 2009 DECEMBER 2009

W 16(17]18[19])20]21|22]123|24(25|26]27|28{29|30| 1) 2|3 |4|5|6|7|8]9]10[{11|12|13]14|15|16]/17]18|19]20

La Vanguardia 2
Publico 4

P° de Cataluiia n:n_ /
Diario de Cordoba
Mediterraneo 20

P° de Aragon
Ciudad de Alcoy

Voz de Asturias
ABC

The formats used have been full pages and ¥z pages
National campaign with and
Important regional strengthening obtained thanks to and

Standing out the coverage obtained in Cataluiia, which exceeds 35%

Evaluation T. Population
CRRPIRT 2 AL

Campaign Value
in€

40,837€

Coverage%: 10.8
Bt

SOURCE: EGM. 3rd Ac. 2009. Target T. Population Quantified ("000): 39,463 Population Strategy
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Overview of Radio Performance HOPENHAGEN SRS

27,488

From Nov19th to Dec 7th

PUNTO

RADIO

From Nov19th to Dec 7th

150’570%

COPE From Nov 30th to Dec 7th

Evaluation T. Population
GRP’s: 38.2

: Coverage%: 13.1
Total: 100 Spots Campaign Va!ue€ 302.708€ el
in 2 . .

SOURCE: EGM. 3rd Ac. 2009. Target T. Population Quantified ("000): 39,463 Population Strategy
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Overview of Outdoor / OOH
Performance

NOVEMBER 2009
L M X J

DECEMBER 2009
V.S D L M X V.S D L M X V. S D

@ CERMIICA
CCEMUSA

L M X

Avilés 50 slides
Cadiz 66 slides
Cartagena 84 slides
Jerez 90 slides 1.366,0
Las Palmas 35 slides
Talavera 41 slides
Madrid 1.000 slides

Evaluation T. Population

GRPs: 12406 Campaign Value
Coverage%: 12.5 in €
Sanst

171,503€

SOURCE: GEOMEX. NOVEMBER 2009 and MPG. Target T. Population Quantified ("000): 26,794 Paop.
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6. Overview of Digital Media Performance MEG,
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The leaderboard, a central component of the campaign generated 1.1 MM impressions. However, the
medium rectangle was the more effective format in regards to CTR (CTR=0.18% vs 0.14.

In addition to the 1.7MM impressions estimated, the campaign over-delivered by 10%.

The estimated average frequency of impressions per user was 2, which allowed us to reach almost 900,000

users (5% of the total internet audience).
Campaign Value
in € 70,250€




Screen Grabs Digital Media Coverage

Zapatero reconoce por
primera vez que Espafia
necesita una reforma laboral

El presidente anuncia que el Consejo de Ministros
3probara el viemes la ley de economia sostenible

Los detenidos del caso Pretoria
solicitan el traslado a Barcelona
Institucicnes Peritanciarias va lo tiene todo listo
para of trasiado y reubicacion en ef centro Bnans 2

Messi quiere jugar
Leo no esta mantiene la

nantarioz esperanza de jugar ante ef Inter

3] Encussta: - =
< 8 para Un portatil ideal para utilizar en Internet -
| Magechic.com crEAT

cague

Mas urge a fijar una estrategia
catalana ante la sentencia del TC 6 1%, SnaTs TN owo

El presidente de Citl cree que la sentencia sobre el
Estatut es “inminente, m3s de dias que de
semanas”, €l PSC anuncia el "conflicto” que
supondria una resolucion desfavarable

MASTERS DE LONDRES

* Montilla presiona por el Estatut | Hemeroteca:

La produccién de vehiculos este
afio sera la mas baja desde 1994
Segun los fab t 105 2,15

EI 7 de diciembre, lideres de 192 paises se reuniran en
Copenhague para ayudar a resolver nuestra crisis climética.

ZLPAISCOIN Economia
Jinicio  internacional  Espaia Deportes

Economia

Bolsas | Fondos | Negocios

“Natlral ® uwiousexesa
o et anrl i

conestar

[EN DIRECTO Sigue la rueda de prensa posterior al Consejo de Ministros

El sector agrario sale a
la calle para denunciar
el "acuciante descenso”
de los p@recios

comentar

Los agriculiores y ganaderos exigen un pacto de
Estado para superar la crisis y compensar los
"disparados” costes de produccion. - LOS productos se
muliplican por 537 desde el campo a las tiendas

afe O
atsad 11.764,40 0,69 ©

Dow

Eurostons

DAX
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And... at MPG!!!



